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TIM Group in brief

1IM

Leader of e-commerce B2B in Poland

An ambitious development plan based on new development strategy
Growing financial results and low level of debt

Attractive dividend policy

Dynamically growing player on the e-commerce service market

Investment in the expansion of the 3LP area rapidly increases the scale of business

Strong exposure on the e-commerce sector (infrastructure specialized in the logistic
service of customers from that sector )

Continuation of the development strategy regardless of the suspension of the IPO

EBITDALTM GK TIM

by lines of business:

Distribution Operations

- Logistic Services
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Summary Ql 2022

Best annual financial results in the history of the TIM Group

410 min PLN revenues (+49% r/r)
® 47 min PLN EBITDA (+92% r/r)
31 mIn PLN net profit (+132% r/r)

The adopted dividend policy and the payment of a record dividend for 2021

Policy assuming payment of dividends in the amount of one PLN per share (22,2 min PLN) + 50% excess net profit TIM over the amount of 22,2 min PLN

® 533 min PLN — dividend proposal for 2021

Completion of work on new long-term strategy TIM S.A.

Further development of the e-commerce B2B platform
® Focus on electrical engineering and professional customers
® Financial goals to 2026: 3 billion PLN revenues plus 250 million PLN EBITDA in TIM S.A.

3LP S.A.

Construction of a new warehouse 25 thousand square metres + automation
® Continuation of the strategy of further dynamic development, regardless of the suspension of the IPO
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(e)(m)commerce B2B long-term growth driver

Consumerization of B2B — in the perspective of 5 to 10 years internet pages dedicated to B2C user and to B2B user will be difficult to differentiate. *

Turnover forecast e-commerce B2B in Europe (in billions USD) 870/
(o)

Poles use the internet*

1817

ears 2
intnheY 1670 5 8 70
ChGR 1506 r /O

1333 of Polish consumers declare that they buy

something online every week.*

76%

of european companies that operate in B2B expect at
least stable growth in sales in 2022 +**

2021 2022 2023 2024 2025 8 o /o

Value of the e-commerce B2B market in Europe (2025 )** generdtion Z in USA uses Ce" phOneS in order tO mqke a

purchase in e-commerce B2B*
2 bin USD

* “Digital 2022. Global overview report.”, we are social, Hootsuite, 2022
** digitalcommerce360.com
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Growing demand for warehouse space in Poland supported by

dynamically developing e-commerce

Forecasted growth dynamics in e-commerce market*

33,2%

29,5% 277%

Poland in the group of leaders in the e-commerce market in Europe with one of the
strongest forecasted dynamic growth

21,9%

CAGR 2019-2022

172% 171% 16,9% 16,5% 161% 15,3% 14,8%

136% 13,2% 13,0% 12 4% 12,0%

Changing consumer habits support the dynamic
growth of e-commerce and rapid digitization of
business purchases.

12% (up 162 billion PLN in 2026) - estimated

CAGR sales growth of online goods in Poland
between 2020 and 2026.

40% (up to approx. 637 billion PLN) —

estimated dynamic growth of e-commerce B2B
in Poland in 2021. (year by year)

99% 9,8%
5,2%
o Il Emll == =11l O =
Warehouse space resources in Poland* )
min m

20,7  23.0™

18,6
15,8
13,5
89 9.9 11,2
6,6 7,3 7,7 '
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

* Euromonitor, Cushman & Wakefield
** Data at the end of 3Q202]1, forecast

Growth of e-commerce a key factor in the
increase of demand for warhouse space and
logistic services.

Estimated share of e-commerce exceeds
1/3 of the entire demand for warehouse space
on the Polish market.

The pandemic confirmed that efficient logistic
processes are the foundation of effective
e-commerce activity.


https://www.youtube.com/TIMplMarket
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Selected financial results of TIM Group

Unit data LTM: Consolidated data GK TIM LTM:
TIM S.A. — the parent 1387 min zt
company to 3LP S.A, listed Sales Revenues:
on WSE . - 1450 min zi
T I M Unit Revenues TIM
132 min zi
r | . .
= I M AT S EBITDA unit TIM EBITDA: 167 min zi
' Grupa ,\/\/ = O
Kapitatowa I gg J
Net profit: 110 min zi
147 min zt

/ Unit Revenues 3LP
— logistics
Total Assets*: 668 min zi
35 min zt
EBITDA unit 3LP
- |OgIStICS * Data for the balance sheet date: 10

31.03.2022
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TIM Group — dynamic growth in sales revenues

Sales Revenues (min PLN)

410,0

274,4

240,1

1Q 2020 1Q 2021 1Q 2022

After 4 months 2022 (latest reported data) TIM SA achieved over

509 min PLN revenues (+40,2% year/year).

Revenues between 2015 and 2021 (min PLN) and their annual

growth
\ 1314,3
WY
wee®
pet
ch@
976,4
890,0
830,3
719,2
666,2
575,9
2015 2016 2017 2018 2019 2020 2021

Over two-fold increase in turnover between 2015 and 2021
confirms the TIM Group’s growth ambitions.
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TIM Group — increase of profits and margins

EBITDA (min PLN)

9,0% 1n,5%

5,2%

47,2

24,7

12,5

52

_ KB

1Q 2020 1Q 2021 1Q 2022

BmEBIT Depreciation Profitability

Jump profits EBITDA in periodic reports.

Dynamic increase in margins to the first quarter of 2021.

Net Profit (min PLN)

7,6%

4,9%
0,2%
31,2
13,5
0,5
1Q 2020 1Q 2021 1Q 2022

Net profit -«-Profitability

Over two-fold net profit increase and significant
improvment of profitability during the first quarter of 2022 to
same period in the previous year.
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Dividend payment from 2005 to 2021 (mIn PLN)

Per the rocommendations of the company’s board, after the decision of GMS TIM paid an addtitional 1,20 PLN dividend per

share (in total: 26,6 min PLN).
Total paid dividend by TIM for 2021 reached 2,40 PLN per share (53,3 min PLN)*.

Dividend day was recommended for for 27 of July in 2021, and payday - for 11 of August of 2022

152 min PLN

)

115,4 min PLN

)

26,60

22,20
17,80

12,00 13,30

5,10 3 50 270

48,80

2005 2009 2010 2011 2012 2018 2019 2020

*taking into account paid in December of 2021 advance payment for the anticipated dividend in the amount of 1,20 zt per share

2021
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TIM S.A. — systematic improvement of sales indicators

Number of new clients Sale to new clients
53,8 min zt /
13,7%
N3 minzt/ A
4 7551 9,0% 03,8
)
6461 6605 [ \
5950 41,9
5 38]
5028 317
4716 249
4135
4104 14,4
1Q 2Q 3Q 4Q 1Q 2021 2Q 2021 3Q 2021 4Q 2021 1Q 2022
2020 2021 -#-2022
Significant growth in the interest in e-commerce. The value of the sales to new clients is growing with each quarter.
Maintained growth trend and great dynamics in the area of Sales to new clients is close to 14% of the entire sales completed in

obtaining new users for the TIM.pl platform the Ist Quarter of 2022.
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TIM S.A. — sales profitability and segmentation

Gross margins on sales (min PLN)

Revenues divided into client segments 1Quarter 2022 vs 1 Quarter 2021 (%)

8,4%

8,1%
9,3%
' 36.7%  44,6%
83,8
50,3 44,9%
37,2%
37,7
Installer Salesman/Wholesaler
OEM Production m Maintaining of traffic/ conservator
1Q 2020 1Q 2021 1Q 2022 B Remaining

IN 1Q 2022 dynamic growth of nominal gross margins from
sales.

At the end of 1Q 2022 number of key* clients came to
19 550, thousand. An increase of 29,6% year by year.

* Cliﬁ,nt who makes purchases over 1,5 thousand PLN monthly in the last 12 15
months.
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TIM S.A. — segment efficiency gains of e-commerce

Number of users and sessions

54,7%

of users is derived from organic movement (SEO)

2884 671

33,5%

represents the share of users from the Ads channel

2707 387

o~
0
N @
s ©

o)
N 0
(@] —
o~

797 984

30,3%

share of revenues from the SEO channel in total online
revenues

808 907

649 775
617172

number of users number of sessions

m1Q2019 mI1Q2020 1Q 2021 1Q 2022
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Legal Disclaimers

By reading the contents of this Presentation ("Presentation") or by attending the meeting at which the Presentation is presented or discussed, you shall be deemed to have accepted the
contents of the following legal disclaimer.

The presentation has been prepared by TIM S.A. with its registered office in Wroctaw ("TIM" or the "Company") solely for information purposes. Neither the Presentation nor any copy of the
Presentation may be reproduced, distributed or transmitted, directly or indirectly, to any person for any purpose without the written consent of the Company.

This Presentation does not constitute an investment recommendation or information recommending or suggesting an investment strategy. This Presentation does not contain a complete or
comprehensive financial or commercial analysis of TIM or the TIM Group ("TIM Group"), nor does it present its positions and prospects in a complete or comprehensive manner.

The Company has prepared the Presentation with due diligence, but it may contain certain inaccuracies or generalisations. Therefore, it is recommended that any person intending to make an
investment decision with respect to any securities issued by the Company or its subsidiaries should rely on the information disclosed in the Company's reports prepared in accordance with
applicable law.

This presentation has been prepared for information purposes only and does not constitute an offer to buy or sell or a solicitation of an offer to buy or sell any securities or instruments or to
participate in any commercial venture.

The presentation and the graphic objects, information, data and descriptions contained therein may contain forward-looking statements. However, such statements cannot be construed as an
assurance or projection as to the expected future performance of the TIM Group or TIM Group companies. The presentation cannot be understood as a forecast of future results of TIM and the
TIM Group.

It should be noted that such statements, including statements regarding expectations of future financial performance, do not constitute a guarantee or assurance that such will be achieved in
the future. The information provided by the Company's representatives is based on the current expectations or views of the Company's representatives and is dependent on a number of
factors that may cause the actual results achieved by the Company to be materially different from the results described in this document.

Many of these factors are beyond the Company's knowledge, awareness and/or control or the Company's ability to predict. Neither TIM, TIM Group companies, nor the members of its bodies,
its directors, officers, advisers, shareholders or representatives of such persons shall be liable for any reason whatsoever arising out of the use of the Presentation. Furthermore, no information
contained in the Presentation constitutes a commitment on the part of TIM Group, the Company, its representatives, shareholders, subsidiaries, advisors or representatives of such persons.
Statistical data or information relating to the market on which the Company, TIM Group or TIM Group companies operate, used in this presentation, has been obtained from public sources or
indicated in the content of the Presentation and has not been subject to additional or independent verification.

Neither TIM Group and its companies, nor the members of its bodies, its directors, officers, advisors, shareholders or representatives of such persons shall be obliged to provide recipients of
the Presentation with any additional information or to update its content.
The Presentation is protected under the Act on Copyright and Related Rights.
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